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| Focus on the positive 





Ww uch of the good 
news about postal 
issues and achievements 
never reaches customers. 
But as ambassadors of the 
Postal Service, you have 
frequent opportunities to 
tell friends and relatives 
about the things we do 
The next time someone 
asks, “What has the Postal 
Service done lately?” you 
can tell them about some of 
our accomplishments 

The environment: The 
Postal Service has been 
leading the way in conser- 
vation activities. The 
Environmental Protection 
Agency recently cited the 
Postal Service as a model 
in energy conservation 
programs and in recycling 
everything from battery 
acid to wastepaper. In 
addition, we have begun to 
widen our environmental 
concerns to include 





Tony B. Grichar Jr. 

Mr. Grichar is a retired 
window clerk from the 
Prairie View, TX, Post 
Office. 


cleaning up the air we 
breathe. (See cover story.) 

Rates: Postage in the 
United States remains the 
lowest in the industrialized 
world; we offer a great deal 
of service for a very modest 
price. Even our toughest 
critics would have to admit 
that having a letter deliv- 
ered from coast to coast for 
a mere 29 cents is a value 
that’s hard to beat. 

We maintain these rates 
for several years at a time 
to minimize disruption to 
customers and to help 
business customers budget 
accordingly 

Service: Our service is 
good, but there’s always 
room for improvement. 
That’s why, on our own 
initiative, we introduced the 
first-ever External First- 
Class measurement system 
(EXFC) to supply accurate 
information about the time 


Page 2 is designed as a 
forum for ideas in which 
postal employees as well as 
customers and other 
representatives of the private 
sector can share their 
thoughts about the Postal 
Service. 


i n 1989, I regrettably had 
to take a medical 
retirement after 20 wonder- 
ful years as a postal clerk. 

I am very grateful to the 
Postal Service for helping 
me so much. 


| am 44 years old. When 
I was a kid, Davy Crockett, 
Superman and Roy Rogers 
all were popular. And, like 
other kids, I wanted a 
coonskin cap, a Superman 
costume and a six-shooter. 





it takes a letter to reach its 
destination. 

The system has been in 
place for more than a year 
now — long enough to give 
us a base against which to 
judge future performance. 


But one gift given to me, 
which meant more than any 
other gift I ever received, 
was a little mail truck. 
Although I didn’t realize it 
then, that was the beginning 
of my postal career. As I 
grew older, that was all I 
wanted to be. 

In 1969, I landed my 
dream job, and the 20 years 
that followed were to be the 
best of my life. If illness 
had not come upon me, I 
would have worked at least 
another 20 years because | 
loved the job. 

The Postal Service was 
very good to me, and not 
just in salary, benefits and 
retirement. (There were 
times when | would have 
worked for nothing.) I 
made so many new friends 


EXFC will help us deter 
mine when and where 
operational adjustments are 
needed to ensure we meet 
our delivery commitments 
At the same time, we 
introduced another mea 


and really enjoyed 
serving my customers 

Even though I didn’t 
get a plaque or have a 
party when I retired, I 
received something more 
important — the love and 
friendship of my cowork- 
ers and my customers 
through letters and in 
calls. It really makes me 
feel good to know how 
much my customers miss 
having me wait on them 
in the post office and 
how much they appreci- 
ated the service I 
provided. 

This is the greatest 
award anyone can ever 
have. I shall never forget 
it. Thanks, Postal 
Service, for everything. 





surement method, the 
Customer Satisfaction 
Index, to help us gauge 
where we stand in the 
eyes of our customers 
This lets us know if we 
are meeting or falling 
short of expectations. 

Olympic sponsorship: 
Sponsoring the 1992 
Olympic Games is a 
sound business decision 
that makes sense to us 
and other corporate 
sponsors, such as Coca- 
Cola, 3M, Kodak and 
McDonalds. It also helps 
us build stronger ties 
with every community 
we serve as we join with 
our customers In support- 
ing the U.S. Olympic 
Team through a variety 
of local and national 
outreach activities. 

We expect to make a 
profit through this 
sponsorship, and to date, 
we are well ahead of 
plan. 

Michael S. Coughlin 

Deputy Postmaster 

General 





Dear Editor 

I thought the article in the 
March-April 1992 magazine, 
When dead means alive,” was 
excellent 

I have to remind my wife to 
put return addresses on her mail 
and she even tries to mail cash, 
even though | remind her not to. 
After she reads this article, | think 
she will understand why I always 
tell her how to prepare her mail 

Maybe if you get this story 
published in a general circulation 
magazine, the public will 
understand better what happens 
when they don’t follow correct 
procedures with their mailings 
That would help us provide better 
service 

David R. Jones 

Letter carrier 


Tulsa, OK 


Editor's note: Y ours is one of 
a dozen letiers we received on this 
story. From time to time, publica 
tions in cities that have dead letter 
offices run stories about these 
operations. But you are correct 
when you say the majority of 
customers do not understand the 
work that goes into attempting to 
rescue an improperly addressed or 
packaged item. Perhaps we will 
consider a wider external audience 
for this article 


Dear Editor 

Your article “When dead 
means alive” was timely for us. | 
am a postal employee, so naturally 
my daughter-in-law called me 
when she received the packaging 
back empty from a handmade 
wedding gift she had sent to a 
friend 

She asked how she could find 
the pillow. I told her to fill out a 
tracer. As you can guess, her 
experience was the same as those 
you described in the story. The 
staff in the dead letter office did a 
splendid job locating the “white” 
pillow, and it wasn’t even dirty 

A pat on the back is in order 
for those responsible. Thanks 
from all of us 

Gretchen Thering 

Rural carrier 

East Amherst, NY 


Editor’s note: Thanks for the 
happy ending! 


Dear Editor 

I'm writing this letter because | 
have to let someone know how | 
feel. As a responsible adult and a 
parent, | have always preached the 
rules of right and wrong, partic 
ularly when it comes to the abuse 
of drugs and alcohol 

Now the Postal Service is 
honoring Elvis and possibly Jimi 
Hendrix. If we were doing this to 
honor the music industry and we 
use these people as we did with 
Judy Garland, who also abused 
alcohol and drugs, in the Classics 
series, | wouldn't mind. But it 
seems more that we are actually 
honoring Elvis. How could the 
Postal Service make this decision 
to honor a drug and alcohol 
abuser? 

Loisadel G. Clark 

Window clerk 

New Orleans, LA 


Editer’s mote: We're glad you 
took the time to write. In an 
interview with Entertainment 
Tonight several months ago, 
former Postmaster General 


a THE MAGEE. 


Anthony M. Frank pointed out that 
because Elvis’s influence on 
American music was undeniable, 
he is being included in a series of 
stamps called Legends of 

He added, 
however, that far from holding 
Elvis up as a personal role model 
the scrutiny his life is now 


American Music 


undergoing is a reminder that 
because of his drug abuse, Elvis 
threw his life away and robbed us 
all of his unique musical abilities 


Dear Editor 

Please!! Please!! Teil me your 
guideline of 10-15 grams of fat per 
day for women was a typographi 
cal error! (Health & Safety, March 

April 1992) 

Barbara A 

Mundhenke 

Postmaster 


Johnstown, NE 


Editor's note: You 
can breathe a sigh of 
relief. Our health expert 
indicates the correct 
number should be 30-35 


grams of fat per day for 





women. But don't go hog wild, the 


numbers are only a guide 
fat diet is still your best bet 


A low 


Dear Editor 
After reading your article 
regarding safety (March-April 
1992), I'd like to say that in our 
office we also have safety in mind 
To drive the safety message home 
we implemented a Safety Task 
Force this year, which is changing 
our way of thinking about being 
safe at work and at home 
We recently sponsored a 
Safety Awareness Week in which 
employees, their families and a 
number of guest 
speakers from the 
local police 


department. the California 
Highway Patrol, local doctors and 
a safety consultant particrpated 

The goals of our task force are 
to make employees aware of safety 
and to make safety improvements 
both of which we have accom 
plished this year and will continue 
to work on in the future 

Alexander R. Mendoza 

Chief shop steward, NAL( 

Letter carrier 


Rialto, CA 


Editor's note: The 
Focus Our Concern Upon 
Safety (FOCUS) program 
is counting on the 
participation of employees 
just like you and your 
coworkers. Your message 
helps remind us that safety ts 


everyone's responsibility 


Live...from your mailbox...its... 

An informal survey of several general mail 
facilities found the most common living things 
shipped through the mail were: chicks, 
crickets and bees. Following were ducks, 








ostal employees in Southern California have it good, right? 
Great climate, glamorous cities, gorgeous scenery...and the 
worst air pollution in the nation. It’s the one flaw in an other- 


wise pretty picture. 


Right now, Californians are facing the challenge to deal with regulations 
enacted under the Clean Air Act Amendments of 1990. Their solutions for 
improving air quality may very well set a precedent for the Postal Service in 
all other communities with air pollution problems. 


The 1990 amendments give local govern- 
ments the authority to enact laws that apply 
to government agencies and the private sector 
alike. Those who don’t comply can face fines 
and jail terms. 

“This has hit us right between the eyes,” says Joseph R. 
Caraveo, Western Region Postmaster General. “We will have 
to rethink all our operations because no postal facility will be 
exempt. It’s naive to say the problem is just in the West so we 
can ignore it. This problem won’t go away by itself.” 

The Western Region has responded by creating a Regional 
Environmental Unit to deal with the clean air challenges in the 
West and to help offices comply with local regulations. 

Key local provisions target the way: 

* employees commute; 

* mail is transported; 

* customers get stamps and services; and 

¢ the Postal Service designs and locates new facilities. 
Rethinking a lifestyle 

Because emissions from vehicles often contribute more than 
50 percent of smog, the immediate goal set by the South Coast 
Air Quality Management District (SCAQMD), an agency 
created to clean up the dirty air in the Los Angeles Basin, is to 
cut down the number of vehicles on the road. 

“Southern Californians are probably more attached to their 
cars than anyone else,” says Bruno Balderrama, the employee 
transportation coordinator for the Santa Ana, CA, Division. 
“Learning not to drive will be the real challenge for all of us.” 
Car pooling is born 

“Despite rapidly developing transit systems, we’re still 
behind what large cities in the East have,” Balderrama says. 
But ride sharing programs are in their second year now and the 
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number of participants is growing, 
thanks partly to incentives offered by the 
Postal Service. 

The ride share incentive programs for 
employees are part of California’s 
sweeping regulations. The SCAQMD 
requires employers with more than 100 
employees at a site to offer incentives to 
ride sharing participants. This affects 
nearly 20,000 employees at 150 postal 
facilities in the area 

Employers who don’t offer the 
incentives can face fines of $25,000 a 
day per site, says Balderrama. The air 
quality agency says employers need to 
distribute information and offer incen- 
tives such as reserved parking for car 
poolers, bicycle racks, more convenient 
entrances for walkers and a guaranteed 
ride home in case of an emergency or 
unforeseen overtime. 

Veli Merchant, a senior industrial 
engineer at the Los Angeles General 
Mail Facility (GMP), rides the bus to 
work. “There are a lot of pluses. When I 
get to work, I’m psychologically ready 
because my nerves aren’t frazzled from 
the traffic anymore. That’s good for the 
Postal Service and for me.” 

Merchant credits his employee 
transportation coordinator, Jessie 
Romero, with helping people shift to 
alternative transportation. 

Telecommunications assistant Mary 





Wong, a veteran ride sharer since 1980, 
commutes with her sister-in-law to the 
Los Angeles GMF. “We used to do it for 
convenience. But now, we know we're 
doing something to help clean the air.” 

According to Balderrama, in one year 
ride sharing helped eliminate 6,260 tons 
of pollutants from the air 
Curbing vehicle use 

Ed Wandelt, program manager, 
Headquarters Environmental Manage 
ment Division, says that today’s motor 
vehicles emit a fraction of the pollutants 
that vehicles of 20 years ago did. “But 
the number of vehicles on the road 
jumped by 75 percent from 1970 to 
1990,” he adds 
driving more miles.” 


“And more drivers are 


Los Angeles restricts use of gasoline- 
and diesel-powered trucks during the 6- 
10 a.m. morning rush hour, when vehicle 
emissions in the basin contribute most to 
smog formation. The Postal Service was 
able to get its trucks exempted from this 
restriction, but the SCAQMD is consid- 
ering similar, and perhaps more restric 
tive limits basinwide 

“The SCAQMD already requires the 
Postal Service to trim its vehicle opera- 
tions by 20 percent during a hazardous 


smog alert,” Wandelt explains. “We will 


respond to their requirements without 
affecting mail movement by consolidat- 
ing trips during alerts.” 

But Deputy Postmaster General 
Michael S. Coughlin points out that 


cities elsewhere in the country, with 
different smog formation patterns, could 
cause problems for the Postal Service 
“Local governments may routinely 
restrict truck travel during the evening 
rush hour, which also is the peak mail 
collection period. We will have to begin 
developing alternatives 
In Oakland, CA, the Postal Service 

tested a partial solution to this problem 
by using one employee riding a Bay 
Area Rapid Transit subway car to pick 
up mail normally collected by three 
employees driving vehicles in heavy 
rush-hour traffic 

continued on page 6 


Meeting the 
challenge 


“There’s a big difference in the amount of 
pollution you’re creating when you have 14 
people in a van compared to 14 people in 
separate vehicles.” 

Marge Martin 


Secretary, Headquarters 


Photos by Gerald Merna 
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Using cars and trucks that run on 
cleaner-burning alternative fuels, such as 
compressed natural gas (CNG) and 
electricity, may be another solution to 
restrictions on vehicle emissions. 
Nationally, the Postal Service already 
operates the nation’s largest alternative 
fuel fleet — 300 dual-fuel vehicles that 
can run on CNG, or gasoline when 
necessary. It is adding more than 900 
more of these dual-fuel vehicles this year 
at 11 sites across the country. 

CNG not only produces less pollution 
than gasoline or diesel fuel, but also 
costs less. Aithough CNG vehicles 
require special refueling facilities, many 
local gas utilities have agreed to pay for 
these at postal sites. 

Alternative services 

To help ease the pressure for more 
restrictions on its own vehicle opera- 
tions, Coughlin says, the Postal Service 
may need to expand and promote more 
heavily programs that reduce customer 
trips to the post office. These alternative 
programs include Stamps-by-Mail, 
Stamps-by-Phone, stamps by consign- 
ment, stamp vending machines, contract 
stations and mobile postal vans that visit 
shopping centers and downtown business 
districts. 

Arrangements also may have to be 
made to accept deliveries from bulk 
business mailers after the evening rush 
hour or early in the morning. 


“The Clean Air Act is making us look 
at our entire operation in new ways,” 
adds Coughlin, “including where we 
build facilities. In the Western Region, 
real estate specialists who evaluate sites 
for new postal facilities already are 
giving extra points for access to public 
transit. 

his problem won't go away by 
itself,” says Coughlin. “We will have to 
work together to make it happen. 
California teaches us the lesson that we 


can’t wait...we cap do something now no 
matter where we live. It’s in the best 
interest of the Postal Service, our 


customers, our employees and our 
communities.” & 





Exploring 
cooperative 
solutions 

yWeeliilelialtemelceley 
felarityelare Mel maa 
joint leadership of 
role m@elsl(elarw-lale| 
management 
associations has 
been meeting 
monthly with senior 
representatives of 
the Postal Service to 
discuss and explore 
many issues 
stemming from the 
recent tragic 
ye) “rele (-. mel mace) (stant 
behavior in our 
ela dslielacn 

A joint statement, 
which appears on 
this page, was 
signed by the 
parties as an 
Talelle-helelamelmaal-iig 
willingness to 
evaluate this 
problematic issue in 
EWel-ilel-te-1t-m-lale, 
cooperative 
manner. These 
discussions have 
been viewed as a 
positive step by all 
Participants toward 
a work 
environment in 
which a// employees 
are treated with 
dignity and respect. 








Joint statement on violence 
and behavior in the workplace 


all grieve for the Royal Oak victims, and we sympathize with their families, as we have grieved and 
sympathized all too often before in similar horrifying circumstances. But grief and sympathy are not 
enough. Neither are ritualistic expressions of grave concern or the initiation of investigations, studies 
or research projects. 
The United States Postal Service, as an institution, and all of us who serve that institution must firmly and unequivocally 
commit to do everything within our power to prevent further incidents of work-related violence. 
This is a time for a candid appraisal of our flaws and not a time for scapegoating, finger pointing or procrastination. It is a 
time for reaffirming the basic right of all employees to a safe and humane working environment. It is also the time to take 
action to show that we mean what we say. 





We openly acknowledge that in some places or units there is an unacceptable level of stress in the workplace; that there is 
no excuse for and will be no tolerance of violence or any threats of violence by anyone at any level of the Postal Service; and 
that there is no excuse for and will be no tolerance of harassment, intimidation, threats or bullying by anyone 

We also affirm that every employee at every level of the Postal Service should be treated at all times with dignity, respect 
and fairness. The need for the USPS to serve the public efficiently and productively and the need for all employees to be 
committed to giving a fair day’s work for a fair day’s pay, does not justify actions that are abusive or intolerant. “Mj y the 
numbers” is not an excuse for the abuse of anyone. Those who do not treat others with dignity and respect will not be 
rewarded or promoted. Those whose unacceptable behavior continues will be removed from their positions 

We obviously cannot ensure that however seriously intentioned our words may be, they will not be treated with winks and 
nods, or skepticism, by some of our over 700,000 employees. But let there be no mistake that we mean what we say and we 
will enforce our commitment to a workplace where dignity, respect and fairness are basic human rights and where those who 
do not respect those rights are not tolerated 





Our intention is to make the workroom floor a safer, more harmonious, as well as a more productive workplace. We 
pledge our efforts to these objectives 
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n cities such as Washington, DC, where 
ride sharing has been popular for almost 
two decades, riders and drivers say they 
wouldn't have it any other way. Car 


the American vocabulary. “It's saved me a lot 
of money and 


Woodbridge, VA, to jobs in Washington. 
Sherry bought a new van for the pool and 
charges passengers $72 a month. By law, 
Sherry must run the pool on a break-even 
basis. The fees are used to pay off the loan on 
the van ard for maintenance, which indudes a 
major tune-up every two years in which he 
replaces all belts and filters to avoid a 
breakdown on the highway. 
Using the body market 
Susan Cocci, who works in Employee _ 
Relations at wasina 


Cocci who have flexible schedules to get a 
free ride to work and drivers the chance to 
use the faster HOV lanes. 

She drives to a commuter lot at a shopping 
center near her Virginia home, and then 
stands in line as cars pull up for riders. The 
driver calls out a destination and the first ones 


payed Car pooling: 


he says. “And 
it's been a real 
lifesaver to let 
someone else 


How to save wear and 


do the tear on your car, your 


driving.” 
Life in the 
fast lane 

Car poolers 
in the Washington, DC, area can also save 
time — by using less congested HOV (high 
occupancy vehicle) lanes reserved for vehicles 
with at least three passengers. “It takes only 
20 minutes to get to and from work when it 
would take almost twice as long if | drove 
myself,” adds Jusell. 

Marge Martin, a secretary at 
Headquarters, has been in a van pool for 12 
years. “We must do more to encourage ride 
sharing,” she says. “There's a big difference in 
the amount of pollution you're creating when 
you have 14 people in a van compared to 14 
people in separate vehicles. And when 
someone else does the driving you save wear 
and tear on your car.” 
Lobbying for van pools 

Martin’s van pool driver is Barry Sherry, a 
labor relations specialist at Headquarters. He's 
also president of the Virginia Van Pool 
Association, formed in 1979. “It's the largest 
group of independent van pool operators in 
the country, carrying 4,500 commuters to 
work,” says Sherry. “The association lobbies 
for laws favorable to car and van pooling by 
refining the use of HOV lanes.” 

Most members drive 15-passenger vans. 
Sherry‘s van carries five postal empioyees and 
nine other government workers 32 miles from 


brain and the air 


Inspection 

Service, the system has been working for 
about 15 years. He estimates several hundred 
commuters use it from his location alone. “It’s 
wild,” he says. “The government is 
out of it, and that’s why it works so well.” 

The system also is very disciplined. “If 
people try to crowd ahead of others — which 
doesn't happen very often — they get 
shouted back into place,” Bishop adds. 
“And I've never heard of any assaults or 


environment, but she says it’s also 

helped her in ways she didn’t expect. 
“Before, my mindset was ‘walk as little as 
possible — always park close to the door.’ 
Now,” sne says, “I like being outside, whether 
it’s waiting for a ride or walking to the pickup 
point. | like to feel the wind, see the stars, 
listen to the birds.” 
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Officials representing the 

ional unions, 9 t 
associations and the Postal 
Service supporting this 
statement are (seated, |-r) 
Armando Olvera, president, 
League of Postmasters ; William 
R. Brown, president, NRLCA; 
Vincent R. Sombrotto, president 
NALC; and Idell Mitchell, RN 
president, Nurses. Standing (I-r) 
Sebastian C. Russo, president, 
Postal Police Officers; Levi Pope, 
director of communications, 
NPMHIU, (representing president 
Glenn Berrien); Michael S. 
Coughlin, Deputy Postmaster 
General, USPS; Rubin 
Handelman, president, NAPS; 
and James F. Miller, president, 
NAPUS. 
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National League of Postmasters of the United States 
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William R. Brown, Jr 
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Savings 
Bonds 
deliver 


ow many times have you 
heard the saying “a penny 
saved is a penny earned”? 
Well, it’s just as true today 
as it was when our first Postmaster 
General, Benjamin Franklin, coined the 
phrase more than 200 years ago. 

“When you buy U.S. Savings Bonds, 
you put your money to work for you,” 
says Coralie Britton, an Address Infor- 
mation Systems specialist in Salt Lake 
City, UT. Her Savings Bonds worked for 
her when she needed to make a down 
payment on her first home and again 
when she bought her second home. 
The painless way te save 

When you buy bonds through payroll 
deductions, you hardly miss the money, 
and you don’t have to worry about your 
investment. And you'll be surprised how 
quickly the interest piles up. 

In addition, Savings Bonds held five 
years or longer earn competitive, market- 
based interest rates and, of course, 
there’s the security of knowing those 
bonds will earn a guaranteed minimum 
rate of 6 percent. 

Education 

Is college in your child’s future? Do 
you plan to return to school to earn a 
degree? If so, a recent law may help you 
meet the increasing costs of education. 

Rosamond, IL, postmaster Sue 
Centko discovered the advantages 
offered through tax-free funds for 
education. When used to pay tuition or 
fees, interest earned on redeemed 
Savings Bonds purchased after Jan. 1, 
1990, may be completely tax free. 

Centko now adds to her three daugh- 
ters’ education fund through regular 
payroll deductions. 

Savings Bonds offer 
something for everyone 

Savings Bonds mean different things 
to different people but, most importantly, 
they offer something for everyone. 

“It doesn’t matter what you use your 
bonds for or why,” says Centko. “What's 
important is that you have the money 
when you need it. They really are an 
investment in your future.” &@ 
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Bonds buy a bright future 

Because of painless payroll deduction, single parent 
Joseph Powell uses Savings Bonds to get his sons ready for 
a bright future. A vehicle maintenance employee from 
Harrisburg, PA, who's temporarily assigned as an 
instructor at the William F. Bolger Management Academy 
in Potomac, MD, Powell has been a saver since 1985. To 
complement his sons’ education, he also used bonds to 
invest in a computer system for their home. 


Postmaster speaks softly, carries big bundle 

When Nancy Shank, postmaster of Cypress, CA, gives her Savings 
Bonds presentation, the evidence for buying bonds really stacks up. 
Shank brings the five-inch bundle of bonds she’s accumulated since birth 
as hefty evidence that bonds do add up to quite an investment. Shank 
plans to use the bonds for her children’s college education. If her kids 
decide not to go to college, she might “force herself” to take a trip to the 





Caribbean or Australia. 


See the USA, let bonds pay the way 

Linda Sobel, a Morris Plains, NJ, window clerk, uses her 
Savings Bonds to take the sting out of vacation costs. 
Bonds let Sobel enjoy trips to Mexico, Alaska and several 
national parks without worrying about the cost. Besides the 
extra vacation money, Sobel says buying Savings Bonds is 
the “patriotic way to invest in our country.” 


A penny saved is a penny for retirement 
For over 20 years, Memphis, TN, letter carrier James St. Clair has 
tucked away Savings Bonds for his retirement through the payroll 
deduction program. After his retirement, he'll put them to use. The 


bonds he originally bought out of patriotic obligation will pull double 
duty — supplementing his retirement income and paying for trips to 
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visit his children. 





Four generations of bonds 

Clerk Alvera Madison of Des Moines, IA, continues a 
family tradition her dad started by buying her kids and 
grandkids Savings Bonds. The 22-year postal veteran buys 
a $1,000 bond for herself each month and also uses bonds 
as birthday gifts for her grandchildren. She used the bonds 
her father gave her — almost $20,000 worth — for the 
down payment on her house. 




















(Clockwise from left) 


USPS1412 Stars and Stripes Sheeting Shirt — Long sleeve, cotton 
sheeting shirt has a screened Barcelona logo and flag applique. USA 


= + made. Unisex sizes $-KXL. $39.92 


USPS1416 Barcelona Sweatshirt — Cotton blend, white with ful|-color 
Barcelona logo screened on front. USA made. Unisex sizes S-x | 


: . $12.92 
Olym pic ‘ } USPS1404 Barcelona T-Shirt (not shown). $6.92 


USPS1432 Ray Ban® Wayfarer Ii Sunglasses — Black frames with 


fashions ~< unique “natural vision” gray lenses that do not 


distort colors. Gold logo hot-stamped on 
black carrying case. $59.92 























USPS 1430 Ray Ban Arista sunglasses 
— Feature a stylish gold meta 

frame and gray lenses. Black logo 
on beige carrying case. $59.92 


USPS178 Athletic Fleece Shorts 
Super heavyweight, gray 
cotton blend fleece in boxer 
length with elastic waistband 
Screened graphics. USA made 
Unisex sizes S-XL. $25.92 


Posters The 1992 Olympic Game 
events are beautifully captured on these 
colorful 18" x 24” posters. Provided by 
Fine Art Ltd. USA made 
USPS1482 Downhill Skiing. $10.92 
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(Above) 

USPS1418 USOC 
Barcelona T-Shirt 
— 100% cotton tee 
is screened with 
full-color graphics 
on left chest and 
back. USA made. 
Unisex sizes S-XL. 
$9.92 


(Right) : aac a oe . ae 
Olympic Poster: THE 1992 U.S. OLYMPIC TEAM 
USPS1478 — ‘a 

Swimming. $10.92 


USPS420 Cowboy 

Hat — A warm-weather favorite. Straw hat with red eyelets, two-cord band and 
five-color emblem. USA made. Sizes: 6-3/4," 6-7/8," 7," 7-1/8," 7-3/8," 7-1/2" and 
7-5/8". $17.92 

USPS170 Double Sleeve Crew by GEAR — for Sports®-Gray, 100% cotton, over- 
sized crew with contrasting navy roll-back sleeves and vented tail. Logo screened 
with touches of puff print. USA made. Unisex sizes S-XL. $22.92 


USPS176 Athletic Fleece Shirt — Sleeveless, gray, cotton blend, fleece crew with 
black contrasts. Screened graphics. USA made. Unisex sizes S-XXL. $29.92 






























(Left) 
Olympic Poster 
USPS1480 — Cyclist. $10.92 

a 
(Below) 
USPS1414 COBI Mailman Adult Sweatshirt — 50% cotton/50% polyester sweatshirt, 
white with full-color COBI (the mascot of the Summer Olympic Games) mailman 
screened on front. USA made. Unisex sizes $-XXL. $13.92 


USPS1400 COBI Mailman Adult T-Shirt (not shown). $6.92 


USPS1402 COB! Mailman Youth T-Shirt — 50% cotton/50% polyester, white with full- 
color COB! mailman screened on front. USA made. Sizes S=2-4, M=6-8, L=10-12, 
$4.92 


USPS1138 Workout bag — Water-resistant, nylon construction with reinforced 
poly/web handles, large zippered center pocket, two large pockets on each end and a 
detachable/adjustable shoulder strap. Royal, yellow and green bag has red trim, white 
zippers and screened white logo on both sides. USA made. 21" x 9" x 9." $34.92 


Summer Olympics Stamp Lapel Pins — All come with secure military clutch back. USA 
made. USPS1652 — Swimmer, USPS1654 — Boxer, USPS1656 — Volleyball, USPS1658 
Gymnast, USPS1660 — Soccer. $2.50 
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(Clockwise 
from left) 
; y USPS346 Royal Kool 
cnpeees eS Pak — Soft-sided, 

: : insulated nylon cooler 
bag with adjustable 
Piareltiiel(-tattec-]oMalellec mele) 
to eight 12-o0z. cans. 
USA made. 10" x 5-1/4" 
x 5-1/2." $10.92 


USPS1300 Express Mail 





Stamp T-shirt — Cotton THE 1992 U.S OLYMPIC TEAM 

J : ae ey (Clock 

) ‘blend, white with full- wise from 

{ color Express Mail logo upper left) 
‘ screened on front. USA made. Unisex sizes S-XXL. USPS1234 Flag with 
§ $9.92 Olympic Rings Stamp s | 
‘ USPS1302 Express Mail Stamp Sweatshirt (not ' 
; shown). $17.92 

? 


USPS 1438 Barcelona 








USPS1406 Flag/Ring Confetti T-shirt — 100% 





USPS1442 $1.00 Composite Logo 
cotton, white with colorful screened graphics. 
; J USPS logo screened on front. USA made. Unisex USPS1040 Express Mail 
: Piatti sizes S-XL. $27.92 


USPS774 1992 USPS/U.S. Olympic 


USPS1440 Pewter Composite Logo Lapel Pin. $2.75 Committee Composite Logo 


Olympic Poster USPS1042 Express Mail Stamp 
USPS147 — Figure Skating. $10.92 


USPS 1434 COBI Mailman 





Lapel Pins — All pins come with a secure military USPS1444 $2.90 Priority Mail 
clutch back. $2.50 


USPS1650 Baseball Stamp 





Families of U.S. Olympic Team athletes say thanks for... 


Celebrating the Dream 


To support the families of the U.S. Olympic Team, the Postal Service created the 
“Celebrate the Dream” program. Paid for out of the proceeds from the sale of 
the special limited edition Commemorative Souvenir Set, numbered and 
autographed by members of the U.S. Team, the program enabled many families 
to attend the Winter Olympic Games to share in these once in a lifetime dreams. 
Participants received accommodations packages (excluding air fare) for two 
family members for one week during the Olympics. 


Johnson Urbanski 


Thank you doesn’t begin to express our We would like to thank everyone 
gratitude for your sponsorship of “Celebrate connected with the Olympics and the 
the Dream.” This has been such a wonder- _ Postal Service for helping us share our 
ful experience. There are not enough daughter's lifetime dreams. It was the 
superlatives to cover Our feelings thrill and emotional experience of a 
LeBlanc Your hospitality and never ending smiles _ lifetime and could not have been shared 
' and friendship will never be forgotten with a nicer group of people, both athletes 
To everyone in the Postal Service Many thanks and supporters 
of the U.S. hockey Ray Jr. and I have memories and Kevin and Mary Johnson The Urbanskis 
a — mementos that would never have been 2 (Parents of Carrie Johnson, speedskater) (Parents of Calla Urbanski 
team on to victory. possible without the “Celebrate the Dream 
program. You have all been very friendly 
Ray Jr. may miss home and his daddy, but 
I know when we leave here he will only 
have great memories 


Ray LeBlanc Jr., son 


figure skater) 


Most sincerely, 
Julie LeBlanc and Raymond Jr 


P.S. Ray Jr. has decided not to become a 
hockey player this week. Ha Ha! 
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Linda Breen (above), a CFS clerk in Brockton, MA, shares the thrill of competition watching her son 


Peter Breen and his partner Rachel Mayer skate in the ice dancing preliminaries at the Ice Hall in 
Albertville, France. 


Dear postal family, 
Celebrate the Dream was the BEST program ever — a dream come true for us. Our 
son Peter and his partner Rachel Mayer skated so well at the Nationals this past January 
they qualified for the U.S. Olympic Team. We were not prepared for this either emotion 
ally or financially, especially with only three weeks in which to make our arrangements 
Klaiber If it wasn’t for the Postal Service’s Celebrate the Dream program, it is very doubtful 
that we could have gone to Albertville. My husband and | received two airline tickets to 
Ted Klaiber, father Dear postal employees, Paris as a gift from his sister's boss 
of U.S. speed skater We have “Celebrated the Dream,” 
Jeff Klaiber, gives a thanks to you 
shout of support for . excited when we were excited; encouraging when we were sad. They 
— during the for this trip. Without the USPS, the went out of their way to add that extra something 
Olympics would really have been impos 
sible. We will have many wonderful 


After a six-hour flight, several taxis and a five-hour 
train ride, we arrived at the Postal Center where we were greeted by a very enthusiastic 
group of people whom we later referred to as “Postal Angels 


They were professional as 
Mere words cannot express our feelings well as cordial 


The most heartwarming moment of this trip for me was seeing the American flag enter 
the stadium during opening ceremonies — I cried like a baby. | think I cried a lot that 
memories for the years to come! week because | was at the Olympics 

Merci!! 

Kay and Ted Klaiber 


watching my son thanks to the Postal Service 
Sincerely 


Linda Breen 
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“Without their hard work and help in making 
good on that two-day promise, we wouldn't be 
seeing this success in marketing Priority Mail.” 


Gene Columbo, director 


Office of Product Management, Headquarters 


new revenue 


from page | 
mail doesn’t have to get to its destina- 
tion ‘absolutely, positively overnight.” ~ 

He says customers are realizing more 
and more that a reliable two-day service 
is more than adequate for their mailing 
needs. “And Priority Mail fills that bill 
perfectly.” 

Last September the Postal Service 
launched a dynamic advertising cam- 
paign designed to market Priority Mail 
rhe theme of the campaign, “Two 
pounds, two days, $2.90,” was adver- 
tused nationwide 

In addition to this national campaign, 
the Postal Service launched an internal 
campaign to increase employ ee aware- 
ness of the program and enlist their 
support. Priority Mail marketing kits 
with buttons, banners and brochures 
describing the product were sent to all 
retail outlets 

A Priority Mail pickup program 
also was initiated, tapping into the 800 
(1-800-222-1811) number for pickup of 
Express Mail. For $4.50 per stop, the 
Postal Service will pick up all of a 
customer’s Priority Mail and Express 
Mail. 

Olympic tie-in 

he Postal Service also is capitalizing 
on its sponsorship of the 1992 Olympic 
Games to help market Priority Mail 

Designed to increase Priority Mail 
revenue through the establishment of 
partnerships with catalog and mail order 
companies, the Olympic Priority Mail 


Program allows mailers to enter into a 


joint promotion of the Olympics with the 


Postal Service 
Mailers who offer Priority Mail as a 
catalog option are allowed to use the 


Olympic rings logo and include this 


message: “Ship your order via Priority 
Mail and a contribution will be made to 
support the U.S. Olympic Team.” 

Business generated by this program is 
new revenue for the Postal Service since 
virtually none of this market has be- 
longed to Priority Mail in the past. 

Companies that have signed on with 
the program include Digital Equipment 
Corp., Park Seed Co., Current, Inc., and 
L. L. Bean, Inc 

“We're happy with this program,” 
says Chris Rebello, director of postal 
affairs at Current, Inc. “Our quarterly 
surveys show customers are satisfied 
with the service they're getting with 
Priority Mail. And we are pleased with 
the teamwork we've seen between our 
people and postal employees. That's 
what's made the program a success.” 

Current, Inc.'s use of Priority Mail 
boosted postal revenue $1.5 million in 
199] new revenue that previously 
went to a postal competitor 
The payoff 

The advertising and increased 
promotion of Priority Mail has paid off 
Preliminary results for Accounting 
Period 5 of this year indicate Priority 


Mail volume jumped 3.6 percent and 


revenue 20.5 percent over the same 
period last year 

“Our success has been a combination 
of increased awareness and good 
service,” says Columbo. “It's important 
to offer a competitive price and promise 
two-day service, but if we don’t deliver 
on that promise, all the advertising and 
price advantage in the world won't help 

“That's where employees come in 
Without their hard work and help in 
making good on that two-day promise, 
we wouldn't be seeing this success in 
marketing Priority Mail 
Coming back 


Parcel post, long overlooked as a 


Washington, DC, 
window clerk Cheryl 
Palmer advises her 
customers about the 
value parcel post can 
offer to meet their 
mailing needs. 


= 
Partial to parcel post 
Hanover Direct, a large catalog mail order firm in Hanover, PA, is fulfilling more and more of its 
customer orders by parcel post. The proportion of its package business sent through the Postal 
Service has, in fact, skyrocketed from 13 percent of its volume to 98 percent. Parcel post revenue 


from Hanover Direct has jumped to nearly $30 million a year. 


Why did Hanover Direct switch from one of the Postal Service’s biggest competitors to the USPS? 
“Three reasons,” says Dan Grosberger, postal account representative for the Harrisburg, PA, 
Division who works with the company. “Lower shipping costs were certainly the biggest reason. 
But Hanover officials also found less damage and loss of their parcels through our Bulk Mail 
Centers, and they say their parcels are now getting delivered faster.” 


Gerald Merna 
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Sold on Priority Mail 


When San Jose, CA, letter carrier Steve Jirgl discovered a company on his route was going 
sCoMUL TE Meelis] aehcolmiel@-Murl(elm@urliilieMelmeacluleltlcim elie r-1¢-Mi-Bu alm CMa CM Wile) mCl-1g 
Station supervisor Carrie Coffey for information about postal options. Jirgl had a hunch 
Priority Mail might fill the bill 


He and Coffey talked to Sales and Promotion specialist Jean Hunkin, who provided the 
information Jirg! sought. Jirg! spoke to officials at the company again, and Hunkin followed 
up to determine the specifics of the mailing 


The customer was so impressed with how the Postal Service handled the first mailing of 


000 Priority Mail pieces that it became a regular customer 


Jirg! says, “I'm just happy | could play a part in such a sales success.” 


San Jose, CA, letter 
carrier Steve Jirgl 
observes customers' 
mailing needs and 
“sells” them the right 


product to do the job. 


strong source of revenue for the Postal 
Service, also has recently made impres- 
sive gains in both volume and revenue 

During the past 20 years, as the Postal 
Service’s share of the parcel market 
steadily declined, it had been more or 
less accepted that United Parcel Service 
had the parcel business sewn up, and 
there wasn’t much the Postal Service 
could do about it. 

But all that has changed. The Postal 
Service has become more aggressive in 
going after the parcel market, making 
parcel post more competitive and 
attractive to customers 


“There aren’t that many places where 
the Postal Service can produce new 
revenue, but parcel post definitely 
provided an opportunity for us to do just 
that,” says Kent Smith, general manager, 
Business Mail Division at Headquarters. 

By making rates more attractive to 
large mailers, changing some delivery 
rules and allowing for scheduled pickup 
of parcels, the Postal Service has been 
making steady gains in parcel post 
service. 

According to Smith, for the past two 
years parcel post volume, along with 
fourth-class mail in general, has been 
gradually increasing after a 20-year 
decline. And this year, parcel post has 
made gains in both volume and revenue 
During the first quarter of fiscal 1992, 
parcel post volume increased 10 percent 
over the same period last year and 
revenues increased more than 21 percent 

Smith says there are several reasons 
for this increase, one being price 
advantage. United Parcel Service 
recently increased its surcharge on 
delivery to households by 50 percent, 
and the Postal Service began providing a 
Destination Bulk Mail Discount to 
mailers last February. Those price 


changes have made the Postal Service 
the most economical parcel delivery 
service going to households 
Convenience counts 

But, as Smith points out, lower rates 
are not enough. Customers also want 
convenience and good service 

“Convenience is very important to 
people who buy through the mail,” he 
says. “If they had time to stand in lines, 
they probably wouldn't be using mail 
order. So we had to find ways to deliver 
their packages without customers having 
to visit the post office to pick them up 

“With this in mind the Postal Service 
implemented the Carrier Release pro- 
gram, a major departure from past 
policy,” says Smith. “Letter carriers 
now have more flexibility to deliver 
parcels the first time, and customers 
have the convenience they want.” 

Under the program, customers can 
include an endorsement that allows 
carriers to leave parcels in a secure 
location at the delivery address if no 
one is home 

Rural carriers can also deviate from 
their routes to leave a package at the 
door. This is particularly important for 
rural carriers, who often deliver to a 
mailbox some distance from the 
customer's house 

The increased volume and revenue in 
Priority Mail and parcel post show that 
the Postal Service can be competitive 
with other companies offering the same 
kinds of services 

“It’s simply a matter of giving 
customers what they want,” says Smith 
“If the Postal Service is going to be 
competitive and continue to generate 
revenue, it has to be responsive to 


customer needs.” 


“...the Postal Service recently implemented 
the Carrier Release program... Letter carriers 
now have more flexibility to deliver parcels the 
first time, and customers have the convenience 
they want.” 


Kent Smith , general manager 
Business Mail Division, Headquarters 
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Carrier delivers 37 





years accident-free 


Corydon, IN, rural letter carrier Bud 
Eckart says he believes he could “turn 
loose of this little car, and it would 
drive the route itself.” Of course, he 
says this only in jest, because for more 
than 37 years the safety-minded 
carrier has driven without an accident. 

Eckart was recognized recently for 
his safety record with the Postal 
Service when he received the Million 
Mile Club award, an honor that has 
been received by only 2,700 other 


Witness to history 


employees in the 16 years since the program was initiated. 
He believes that one key to an unblemished driving record is that he never 


“There were tanks as far as | could see,” says Elaine insists on the right of way, “even when | have it,” he explains. 
Zambos, Salt Lake City regional Employee Involvement/ Joining the Postal Service in 1954 as a clerk, Eckart, now 66, also worked as a 


Quality of Work Life coordinator, who hadn't bargained on city letter carrier for six years before becoming a rural carrier. “I've worn out two 


witnessing the second Russian Revolution when she visited post offices and three postmasters,” he laughs. 
the Soviet Union last summer. Recounting his worst experience on the route he says, “I had two flats in one 
Zambos and her party had been invited to services at the day and only one spare tire.” 


Russian Orthodox Cathedral inside the Kremlin — the first 
time in 70 years that services had been held there. 

When she left the cathedral, she couldn't believe what she 
saw: “There were tanks everywhere, many just inches 
apart, with soldiers in and around the tanks, all heavily 
armed. We couldn't tell if the troops were supporting the 
government or trying to overthrow it,” she adds. 

Zambos’ group spent a tense night wondering whether 
their morning flight would leave as scheduled. When the 
customs official at the airport took Zambos’ passport, he 
looked at her, then at her passport and back to her, keeping 
this up for several minutes. She managed not to panic. 

“| gave him one of my best American smiles,” she says, 
“and although he didn’t smile back, | saw a slight turning 
up from the corner on his lips, and he let me through to the 
waiting plane. 

“It was a thrill to see the churches being used again and 
the peopie free to attend them,” she says. “That made 
those frightening hours worth it.” 


Clerk stresses health awareness 


Oakland, CA, Division clerk Carmelita LaRoche (right) can be found on her 
scheduled days off each Monday and Tuesday volunteering her time to help 
open mail, check papennens and write checks at the National Latina Health 

: Organization (NLHO), a nonprofit 
group formed in 1986 to raise Latina 
consciousness concerning health 
awareness. 

A native of Mexico who has lived in 
the United States for 23 years, LaRoche 
says the organization is trying to 
attract more young Latinas. The 
organization offers classes about major 
health problems and teen pregnancy, 
while emphasizing all aspects of 
sexuality — from family planning and 
prenatal care to freedom from sexually 
transmitted diseases. 

“It makes me feel good that I’m 
trying to help somebody,” the five- 
year postal employee says. “If we can 
reach a few people through our work, | 
feel good because then they can reach 
a few people, and it goes on and on.” 





Hamming it up for charity 

“It’s all for the kids,” says Mike “BIG MACette” McCartney 
(far left), management analyst at Postal Headquarters. He 
and Bruce “Pork Chop” Lindsay (right), letter carrier at 
Centreville, VA, ham it up to raise money for children’s 
charities in the Washington, DC, area. 

They‘re two of the 11-member “Hogettes,” unofficial 
cheerleaders of the Washington Redskins offensive line, 
the “Hogs.” The group formed in 1983 to bring more 
attention and recognition to the Hogs, and to raise money 
for Children’s Hospital, which was $5 million in debt, says 
McCartney. 

Since then, this zany group of family men has helped to 
raise over $30 million for dozens of children’s charities, 
making an average 100 personal appearances each year. 
They even host a Hogettes Open golf tournament. 

“In Washington, there are only two ways to raise money 
— be celebrities or do something wild and crazy,” snorts 
McCartney. “So we decided to be celebrities.” 
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Quiet hero refuses 
to allow disability 
to limit him 

City letter carrier Bill Kopfle 
(pronounced Kep-lee) has been 
walking 10 to 12 miles each day for 
the past five years on one of the 
hilliest routes in Livingston, MT. One 
might think he has to be in pretty 
good physical condition, and he is 
He also has an artificial leg. 

The West Virginia native enlisted 
in the Marine Corps in 1964 and in 
1966 served in Vietnam, where he 
lost his left leg below the knee after 
stepping on a plastic explosive. 

Overcoming his disability, he 
returned to college, played junior 
college baseball and basketball, and 
graduated with a teaching degree in 
physical education, health and 
safety 

He jokes that over the years a 
couple of dogs have tried to bite his 
prosthesis, but he was more 
concerned about the surprised dogs 
hurting themselves or breaking a 
tooth rather than doing any damage 
to his leg. 

Kopfle, who also enjoys swimming 
and hunting, says, “I've gone 
through more than 100 legs, but I'm 
back to the basics. I’ve got a rubber 
foot on a fiberglass leg for dura- 
bility and | carry a spare in my car.” 


he Baltimore Division has joined the ranks of more 
than a dozen other divisions whose employees have 
gone the extra mile to serve their community. Its 
employees participated in the “Harvest for the 
Hungry” Food Drive Campaign which ended March 31 as an 
astounding success. Letter carriers collected about 1.3 million 
foed items (322 tons) from customers in communities through- 
out the division — five times the goal of 225,000 items. 
Maryland Guvernor 
William Donald Schaefer 


took a lot of teamwork to put this drive 
together.” 

Other divisions also have achieved 
great success and community support for 
their food drives in recent years. 

Phoenix Division letter carriers, for 
example, have sponsored several local 
food drives. Last October, letter carriers 


Community service: 


Harvesting food for the hungry 





carriers, clerks, 
mail handlers, 
postmasters and 
supervisors who 
worked to help 
make a productive 
difference in the 
respective commu- 
nities they serve.” 

Other local 
applauded postal employ- 
ees’ spirit of volunteerism. 
Baltimore Mayor Kurt 
Schmoke says, “Every 
citizen has a role to play in 
helping to alleviate hunger and the Postal Service made it 
easier for each citizen to play that role.” 

Postal managers agreed employees were the key to the 
drive’s success. “All employees deserve the credit,” says 
Richard W. Rudez, Baltimore Division general managet/ 
postmaster. “Participation in this program shows we do more 
than just deliver the mail. Our comraunity involvement 
uitimately will improve our customers’ perception of us, and 
that will show in our Customer Satisfaction Index scores.” 

Aberdeen, MD, Postmaster Paul Alexander says carriers’ 
support was phenomenal. “At times, carriers had to make trips 
back to the station from their routes te unload their vehicles. 
Employees also voluntecred their free time to make sure food 
was delivered to the food banks.” 

Aberdeen resident Edward B. Cummins says he was 
impressed with employee enthusiasm. “This was a wonderful 
idea. It showed us that postal employees are a team, because it 


Aberdeen, MD, letter carrier J.C. Williams gladly’accepts a food donation from 
Edward B. Cummins, a customer on his route. Williams and other carriers in the 
Baltimore Division collected and “delivered” during the Harvest for the Hungry 
drive more than 322 tons of food to area food banks. 


together with the USPS and AFL-CIO in 
Columbus, OH; Harrisburg, PA; Long 
Island, NY; Peoria, IL; Louisville, KY; 
Jacksonville, FL; San Antonio, TX; 
Dalias, TX; Portland, OR; and San Jose, 
CA, sponsored a national Help the 
Hungry drive collecting more than 290 
tons of food in one day for local food 
banks. 

Phoenix letter carrier John 
Schwander, an active food drive sup- 
porter who has coached other divisions 
on setting up similar programs, says, “It 
helps our image. It brings us together. { 
But the bottom line is that hungry people 
get fed.” f 
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66 his is paradise,” says Key West, 
FL, letter carrier George 
Pellerito, who decided four 


years ago to spend more than just his 
vacation time in the area and moved 
from Ft. Lauderdale to the Florida Keys 

For Pellerito, the attraction was a 
unique lifestyle and access to an almost 
unlimited variety of water sports. And on 
Key West — an island 3-1/2 miles long 
and 1-1/2 miles wide — you can’t walk 
very far in any direction before you get 
your feet wet 

“The area offers the only living coral 
reef in the United States, and there are 
hundreds of areas in which to dive 
Pellerito, who is an avid diver and 
fisherman 

Looe Key, some six miles west, is one 
of his favorite areas, and it offers 
spectacular varieties of tropical fish, 


coral and deep rock formations. And in 


the legendary waters of the Marquesas 


and Dry Tortugas, divers can choose 


anything from shaliow reef dives and 
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lobstering to photography and ¢ 
wreck dives 

“You've got to get out on the water 
when you're here,” adds window clerk 
Debby Nowak. “That's essential.” 

Nowak, whose passion is short-board 
windsurfing, says there are water 
activities for people of all ages and 
abilities 

“Sixty-foot catamarans offer half-day 
snorkeling trips to nearby reefs, along 
with sunset champagne cruises,” she 
says. “There are also sightseeing cruises, 
glass-bottom boats and boats for rent.” 

Fishing tournaments year-round 
attract anglers from all over, but you 
don’t have to be a pro with your own 
boat, adds Nowak. There are sportfishing 
charterboats offering half-day and full- 
day trips that will appeal to anyone. 

In addition, says Tim Legge, acting 
supervisor at the Key West Post Office, 
visitors can parasail, jetski, waterski and 
sail. 


For landlubbers, there’s more than 





enough to do on 
dry land, where 
the Conch Tour 
Train and Old 
Town Trolley 
Tours offer an 
overview of the 
sights that can be 
explored on foot, 
by bicycle or by 
Car 

“Writer walks” 
offered on 
Sundays provide a 
glimpse of where famous writers such as 
Ernest Hemingway and Tennessee 
Williams spent time. In addition to the 
Hemingway House, Audubon House & 
Gardens and the Little White House — 
vacation home of Harry S Truman — a 
number of museums, the aquarium and 
Key West’s Old Town Bahamian-type 
architecture offer a glimpse of 19th 
century island living, according to 


Legge, who is a native of Key West. 


ibilities 














The many faces of Key West (clockwise from far left inset): 
Window clerk Debby Nowak windsurfs over the crystal blue 
waters off the Keys; Sherrie Creasor, distribution and window 
clerk, relaxes in the cool ocean breeze at sunrise on one of the 
island's white sandy beaches; Tim Legge, acting supervisor, reads 
one of Ernest “Papa” Hemingway's books in the writer's home, 
which is open for public viewing; and Creasor and Legge view 
the island from its tallest structure, the old Lighthouse Museum 


For Legge — a motorcycle enthusiast — and others who 
want to experience other islands in the Florida Keys, Key 
West can serve as a base of operations for extended day trips 

Flanked by the Atlantic Ocean on one side and the Gulf of 
Mexico on the other, islands in the Florida Keys are con- 
nected to the mainland, and to each other, by 42 bridges 
along the Overseas Highway, which stretches 160 miles from 
Miami to the southernmost point of the United States 

Amid the ocean of activities that breaks across Key West, 
though, almost none is as memorable as the daily sunset 
celebration, says Pellerito. 

“Hundreds of people gather on the docks of Mallory 
Square to celebrate, and enjoy, the sunset,” he says, explain- 
ing that it almost becomes a mini Mardi Gras, complete with 
musicians, vendors and entertainers 

When the celebrating is over and thoughts turn toward 
food, Key West restaurants offer the freshest in specialties 
from the ocean. “But no one should leave the island without 
experiencing conch,” says Nowak 

The meat of the conch — a large, pink-shelled mollusk 
appears in the form of everything from conch fritters to 
conch chowder, according to Nowak 

“Cracked conch” — pounded conch tenderized with lime 
juice, breaded and fried — is much like abalone steak 


“Conch fritters” resemble hush puppies in appearance and 
consist of chopped or ground conch mixed with onion, garlic 
and minced green peppers and then deep-fried. 

Many Key West residents are of Cuban descent, and 


Legge says that influence shows up in many dishes 

“But,” adds Nowak, “you can really get the flavor of old 
Key West at any of the great little restaurants by the fish 
market.” @ 


For further information about Key West and the Florida Keys, 
contact the Key West Chamber of Commerce, PO Box 984, Key 
West, FL 33040-0984, or phone 305-294-2587. 




















Catch the spirit! 


lympic Spirit Week, set to begin in post offices across the country May 
11-17, captures the purpose of the Postal Service’s Olympic sponsorship 
to create a sense of pride and spirit in postal employees and provide an 
opportunity for the Postal Service to lead the community in supporting American 
athletes 
Part of the bign, Seal and Deliver Program, Spirit Week creates a special way for 
employees and postal customers across the country to send their greetings and 
their support to the U.S. Olympic Team 
Banners and lobby posters will announce Spirit Week to the public, and at 
divisions and large post offices, Olympic athletes will be available to sign 
autographs. Bonnie Blair, winner of two Gold Medals in speed skating at the 
winter Olympics in Albertville, France, will appear in public service 
announcements urging Americans to participate in Olympic Spirit Week to 
support American athletes 
Sending greetings $ 
As part of Spirit Week, for a $1 contribution to the U.S.Olympic Team, postal 
customers and employees will receive two Olympic postcards, which they can 
send to American athletes in Barcelona or save as souvenirs. Seventy percent of 
the proceeds from the purchase of these postcards goes directly to the U.S. Team 
The postcards are copies of the “the world's largest postcard,” which will be 
assembled on the White House Ellipse in Washington, DC, July 12 as part of a 
special salute to the team 
Twenty-eight thousand post offices will each receive a piece of the giant 
postcard to hang in their lobbies. The $1 contribution also allows customers and 
employees to put their name on Olympic history by signing a piece of this giant 
eles ace-leeMel igiale Maal-mu lt 
Olympic Spirit Week is an opportunity for customers and employees alike to 
deliver a message of support and encouragement to American athletes. Catch 
the spirit! , 


Special employee offer extended 

The Postal Service has made arrangements for a limited number of five- and six 
day accommodation packages for the 1992 Olympic Summer Games in Barcelona, 
Spain from July 25 to August 9. There are still some packages available to 
employees. For further information on how to purchase these accommodations 


postal employees should contact the Office of Olympic Marketing at (202) 268 
6620 


Randy McDougall 


| a: oe fae Se Oe 
ce 
fa t— 


UNITED STATES POSTAL SERVICE 
475 LENFANT PLAZA SW RM 2P-420 
WASHINGTON DC 20260-3112 
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The eagle soars 


It's the new corporate look for Express an 


Priority Mail and it's hitting the roads across 


America now on more than 2,500 cargo v 
and 700 trailers 
FTelt-m@ar-le-(a (ig dalla) 0) elle Melee @ ele-oy 
packages 





And a book of 
McStamps to go 


Hungry travelers who pull off Interstate 
95 in Darien, CT, looking for a Big Mac or 
an Egg McMuffin can now get a book of 
McStamps and mail their McLetters. 





“We're not really calling it McMail,” says 
Darien Postmaster Jerry Fennell. However, 
it is generating some decent McRevenue. 
Fennell says the owners of the two 
McDonald's restaurants on I-95 in Darien, one 
on the northbound side, the other on the 
southbound side, approached him several 
months ago asking that collection boxes be 
instailed. Fennell suggested installing vending 
machines as well. 
“It's really doing very well. Each 
machine earns more than enough to 
offset the cost of servicing it 
and the cost of the daily 
collections,” he says. “Custom- 
ers have gone up to the 
McDonald's owners and 
thanked them for 
adding the service.” 
The Connecticut 
Department of 
Transportation, which 
leases the land to 
McDonald's, wants to eventually expand the 
service to its eight other McDonald’s outlets 
on the Connecticut Turnpike. 


ROCK & ROLL SINGER, 1935-1977 


ROCK & ROLL SINGER, 1995-1877 


The design features the s. 





Star attractions 


Even if you can’t take the post office to 
Hollywood, you can bring a touch of 
Hollywood to the post office. At least that’s 
what manager Barry Seltzer did for his office 
in Encino, CA. 

Located in California’s San Fernando Valley, 
Encino is the home of many sports legends, 
TV personalities and movie stars, so it was 
only natural to ask “famous” residents for 
autographed photos to display in the 
customer lobby. 

More than 120 “stars” responded with 
autographed photos, including Pat Sajak, 
Efrem Zimbalist Jr., Rue McClanahan, Steve 
Allen, Jayne Meadows, Michael Jackson, 
Wayne Gretzky, Ernie Banks, Annette 
Funicello, John Goodman and Meredith 
Baxter. 

























: e 
. £ 2 
é % . | 
ae x 
. . : : : 
7 i : 
“ 
. : 
' | | 
\ : ; 
. + * 3 
% 
4 ’ 
‘ | 
| ‘ 
; ‘ 
\ 
: | 
| * 
& | | | 
‘ 
rs 
7 ‘ 
« 
| t 
| ‘ 
Nes: ; 
. : 
| ’ . 
ita cate | 
“ cad 
' 
of 
* ; ; | | 
* ‘i | | 
" 3 
‘ | : - 
. . 
a A . ; | | 
a : ; Baty ° ; i ‘i . : 
: | : es ‘I g fee , 
‘ * : : F ie . i ; ) 
4 ¥ . ?. 4 ia ’ ¢ ye a : : - ) | 
‘ . a fae = es Papel es ye : . . Rates os 
: | re | 
. : ‘i 
. ia | 
s ; : A i 
. 3 é: | | 
ra : 4 | | 
. i 7 
‘ i : | 
; ‘ | : 
| . 
. re : 
* 
: ‘ 
> ra E 





